NATIONAL ASSOCIATION OF SPORTS OFFICIALS

Visual Identity

GUIDE

Our Visual Identity
...is important. It embodies everything we
stand for and influences the look and feel of
everything we do. By being consistent in its
use we can reinforce the quality of our work
and our commitment to the betterment of
officiating.
The following pages give us and our affiliates
a greater insight into the elements that make
up our visual identity.
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0.1

Introduction

This document aims to ensure that the basic
elements of our visual identity are used clearly and
consistently on all of our printed and electronic
communications. Please read through the entire
document before using any of these elements.
If you have the slightest doubt concerning any of
the principals presented in this document, please
contact the art department.
Please note that these guidelines are for visual
identity and design. For guidelines on writing
style/tone of voice, please contact the edit
department.

National Association of Sports Officials
2017 Lathrop Avenue
Racine, WI 53405
Web: www.naso.org
Email: art@naso.org
Phone: 262-632-5448 ext. 130
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1

The Visual Identity Elements

1.0

The basic visual identity elements

The essence of the NASO visual identity is
expressed by using a combination of the following
elements:
Logo
Colors
Type
Images
Each of these elements has its own rule of
application which are detailed in the following
pages. These rules and the creative combination
of the elements provide a distinctive style for our
visual identity.
The combination of the above should remain
consistent, please consider the rules for each
element. See Section 2, Examples for more
information on the application of the visual
identity elements.
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1.1

Logo

This is the NASO corporate logo:

The NASO logo is a unique and well-known
reflection of our name and visual identity values.
Care should be taken to ensure that its use is
consistent at all times.
To maintain the integrity of the logo, the
configuration of the NASO name must not deviate
from that shown here. There is only one version of
the logo, and it must be used as a single graphic
unit.
When using the logo, there is no requirement
to spell out the ‘National Association of Sports
Officials’ in full, but it is recommended whenever
possible. If NASO is spelled out large within copy
the text does not need to appear in conjunction
with the logo. (See section 1.3 for examples of
integrating the text and the logo.)
Our logo must appear on all NASO
communications. If you do not have a copy of the
corporate logo do not attempt to reproduce it.
Electronic copies of the logo are available from:
www.naso.org/aboutnaso/styleguide

The logo is available in the following file formats:
.eps/.ai
for print - which is ‘vector-based’
and scalable.
.tif/.psd
for print - which can be easily
incorporated into documents,
but are ‘pixel-based and are not
scalable.
.png/.jpg
is strictly for use on the web, they
are designed for screen resolution
and have a very small file size
so that they load in a web page
very quickly. This means that they
are not appropriate for printed
materials.
The following important rules govern the use of
the corporate logo:
All publications must be immediately
identifiable with NASO, therefore the logo
should always appear on the front of any
publication.
The logo must never be modified.
Repetition of the symbol to form decorative
patterns is not allowed without permission.
The logo should always be used in its entirety;
no element of the logo should be used
separately.
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1.2

Logo - correct color application

The NASO logo is black and white and is to be used in such a fashion in all corporate printed documents and
electronic media. (If a single color other than black is to be used make sure the single color is pantone 301
and replaces the black not the white.)

Black Version
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Reversed out of a color

Single Color Version

1.3

Logo - text integration

Whenever possible NASO should be spelled out (in all caps) when the logo is used. Especially when new
materials are being sent to people who may not know about NASO. Below you will find examples of how to
integrate the words ‘National Association of Sports Officials’ with the logo. Proportion of logo to text should
remain consistent whenever poossible.

NATIONAL ASSOCIATION OF SPORTS OFFICIALS

NATIONAL ASSOCIATION
OF SPORTS OFFICIALS

NATIONAL ASSOCIATION
OF SPORTS OFFICIALS

NATIONAL ASSOCIATION

OF SPORTS OFFICIALS
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1.4

Logo - clearspace

Clearspace
The ‘Clearspace’ defines the minimum area that
must be left clear around the logo, and ensures
that the logo is never overshadowed by other text
or visual elements.
The clearspace helps to ensure clarity and improve
impact. No text or graphics should appear within
this boundary.
Clearspace is scaled in proportion to the logo size.
This diagram illustrates how the clearspace should
be calculated.

Minimum Size
The logo should not be reproduced smaller that
.125” in height. (~3mm).

1/2X
Cap height

Minimum .125”

X

Baseline
1/2X
1/2X
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3X

1/2X

1.5

Logo - incorrect application

Do not change the orientation of the logo

Do not distort the shape of the logo

Do not invert the colors of the logo

Do not eliminate the white stroke around the logo
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1.6

Color - corporate colors

Color plays a vital role in NASO’s visual identity. The three corporate colors are designed to reinforce our core
visual identity values.

Process Black
NASO blue (Pantone 301)
NASO orange (Pantone 144)

Pantone: Process Black

Pantone: Pantone 301

Pantone: Pantone 144

CMYK: c0 m0 y0 k100

CMYK: c100 m40 y0 k20

CMYK: c0 m45 y100 k0

RGB: r0 g0 b0

RGB: r0 g103 b165

RGB: r242 g157 b40

Web: #000000

Web: #0067a5

Web: #f29d28
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1.7

Color - specifying color

Checklist for specifying color
Whenever possible, use Pantone spot colors.
Always refer to Pantone color swatches.
If Pantone colors are not available, use the four color
process (CMYK)
The CMYK breakdowns given should be used as a guide
only, as the actual breakdowns can vary according to
the reproduction process and materials. The colors
will change slightly, but please check against Pantone
swatches to make sure they are produced as accurately
as possible.
The colors must always be reproduced to conform with
one of the specifications indicated:
– Pantone for direct tone printing
– CMYK for four color printing
– RGB for on-screen applications (PowerPoint, video etc.)
– Web for the Internet

13

1.8

Type - primary font (print)

Myriad Pro is the NASO corporate font for print.
We have chosen this typeface for its versatility and
contemporary feel.
When applying the typeface, there are no hard
and fast rules, but following the guidelines below
will help to maintain a level of consistency:
Titles and headings should be set in Myriad Pro
Bold and should be significantly larger than the
rest of the text on the page. Ensure that titles/
headings are hierarchically superior to other text
on the page by increasing point size/weight.

Myriad Pro
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890@$%&*
Myriad Pro Regular
Myriad Pro Italic
Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold
Myriad Pro Bold Italic

Body copy is set in Myriad Pro Regular. Copy is
set ragged right and when necessary Myriad Pro
Semibold or Bold can be used to create emphasis.
There are minimum point sizes not recommended
sizes, the type should be sized appropriately to
the individual situation:
– Minimum body text size = 7.5pt (recommended
size is 9)

Alternate Body Copy
When using a vast amount of copy (i.e. It’s Official
Newsletter) Palatino should be used for the body
copy. The same rules apply for Palatino as for
Myriad except that the minimum size should not
drop below 8.5pt with the recommended size at
9pt.
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Palatino LT Std
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890@$%&*
Palatino LT Std Roman
Palatino LT Std Italic
Palatino LT Std Bold
Palatino LT Std Bold Italic

1.9

Type - primary font (web)

Arial is the NASO corporate font for web. We have
chosen this typeface for being standard on the
web and for being similar in nature to Myriad Pro.

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890@$%&*
Arial Regular
Arial Italic
Arial Bold
Arial Bold Italic
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2
Examples

2.0	Examples - Brochure
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2.1	Examples - Newsletter
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2.2	Examples - Advertisements
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NASO Visual Identity Guidelines
Further information:
Web: www.naso.org/aboutnaso/styleguide
Email: art@naso.org
Phone: 262-632-5448 ext. 130

Version 1.4, October 2012

